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Montana's seasonally adjusted unemployment rate remained steady 
at 4.3% for November 2005. The U.S. unemployment rate was also 
unchanged from October to November, remaining at 5.0%. 
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Not seasonally adjusted 
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Montana's seasonally adjusted nonagricultural payroll employment was 
up 3,100 jobs (0.7%) over-the-month for November 2005. The largest 
gains were seen in Leisure & Hospitality, which was up by 1,000 jobs 
(1.7%), Construction, up 800 jobs (3.0%), and Trade, Transportation, & 
Utihties, up by 500 jobs (0.6%). 



Employment by Industry 

Over-the-year change - Not seasonally adjusted 
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Unemployment by Statistical Area 

Not seasonally adjusted 
Metropolitan Statistical Areas Micropolitan Statistical Areas 



* November 2005 rates preliminary 
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Show MT the Moneyf 

Montana's Gaming Industry - Revenues and Locations 

--^.^ by Tyler Turner^, Economist 



If you live in Montana, chances are you have access to a Video 
Gaming Machine (VGM). Love it or hate it, there's no deny- 
ing that the gaming industry has become a significant part of 
the Montana economy Gaming opportunities exist for resi- 
dents in all 56 counties, with a statewide total of 1,557 gam- 
ing establishments and over 20,000 licensed VGMs. 

While these statistics provide a picture of the overall presence 
of the industry in the state, they do little to show the impact 
that gaming has on the economy The very nature of the gam- 
ing industry makes it difficult to assess using traditional indus- 
try measures, such as wages and employment. Because VGMs 
are located in a variety of establishments, such as casinos, bars, 
gas stations, and other retail outlets, deter- 
mining who works in the industry, or even 
what constitutes a "gaming establishment," 
is problematic. Therefore, we must consider 
alternative industry measures: gaming tax 
revenues and number of machines. This 
article will examine the concentration of 
gaming tax revenues and machines in the 
state and its counties, as well as the factors 
that influence this concentration. 



ful to consider tax revenues per person (residents 18 years or 
older). Figure 1 shows these revenues. Mineral County col- 
lected the most taxes, with $166.30 per person, while Trea- 
sure County remains the lowest, with only $9.50 collected per 
person. 

Generally, it appears that counties with large populations have 
higher revenues per person than those with low populations. 
However, several small counties, such as Richland, Wibaux, 
and Mineral, exhibit high rates. This may be caused by both 
their proximity to the state border and to heavily used road- 
ways. The rates in these counties suggest that interstate travel 
may contribute to the local gaming industry. 



Revenues 

The State of Montana collected $53 mil- 
lion in gaming tax revenues during the 
2005 fiscal year. Total taxes collected were 
the highest in Yellowstone County at over 
$10 million. The lowest total occurred in 
Treasure County, which collected less than 
$5,000 in tax revenues. 

Total tax revenues, while interesting, do 
not show the true nature of gaming within 
Montana's counties, due to diflFerences in 
population levels. To compare gaming tax 
revenues amongst counties, it is more use- 



iThe author would like to extend his thanks to Tom 
Payhut and Rick Ask of the Montana Department 
of Justice for their assistance in collecting and inter- 
preting gaming industry data and to Brad Eldredge 
for his time and input throughout this project. 



Figurel : Gaming Tax Revenues Per Person 
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Figure 2: Video Gaming Machines Per Person 
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Source: Montana Department of Justice, Gaming Control Division; Montana 
Department of Labor and Industry, Research and Analysis Bureau. 



Licenses 

As previously mentioned, over 20,000 VGM licenses were is- 
sued in 2005, with machines licensed in all 56 counties. Yel- 
lowstone County had the most machines with 2,753, while 
two counties. Treasure and Petroleum, had fewer than ten ma- 
chines. 

Machine counts were divided by the number of county resi- 
dents of gambling age to create machines per person for each 
county. These rates are shown in Figure 2. Mineral County 
has the highest number of machines per person, with nearly 
0.10 machines per person (10 people per machine). Treasure 
County has the lowest count, with less than 0.0090 machines 
per person (111 people per machine). 

Unlike revenue per person, it appears that counties with small- 
er populations are more likely to have a high number of ma- 
chines per person. Border counties were shown to have high 
per capita counts, again indicating that interstate travel may 
have an effect on the local gaming industry. 

Economic Analysis '^V' ^ 

To test apparent trends in the data, regression analysis (a 
mathematical method of examining the relationship among 
different variables) was performed. Two separate models were 
created to predict the values for revenues per person and num- 
ber of machines per person. In addition to these two variables, 
gambling age population, median income, and industry mix 
were examined in the analysis. Table 1 shows the variables 
found to be important in predicting the two measures. A 
county's median income and industry mix were found to have 
no significant effect on its machines per person or revenues 
per person. 

Machines per person was found to have a positive relationship 
with revenues per person. This means that comparing two 
counties with similar populations, such as Hill and Park, it is 
likely that the county with the higher number of machines per 
person will also have higher revenues per person. Likewise, 
revenues per person has a positive relationship with machines 
per person. This can be seen in the case of Fallon and Granite 
Counties, which have similar populations. 

Population was also found to have a positive impact on reve- 
nue per person, meaning that given two counties with a similar 
number of machines per person, it is expected that the revenue 
per person will be larger in the county with the higher popula- 
tion. A comparison of Lewis & Clark and Carter Counties 
illustrates this impact. 



Table 1: Regression Analysis Results 



Variable Examined 

Other Variables 
Revenue Per Person 
Machines Per Person 
Gambling Age Population 



Revenue Machines 

Per Person Per Person 

Relationship Relationship 
N/A + 

+ N/A 



Source: Montono Deportment of Labor and Industry, Research and Analysis Bureau. 

Interestingly, population has the opposite effect (a negative 
impact) on machines per person. Given two counties with 
similar revenues per person, the county with the lower popula- 
tion is actually expected to have a higher number of machines 
per person. Ravalli and Meagher Counties exhibit this rela- 
tionship, with Ravalli having a much higher population, but a 
much lower number of machines per person. The reasons for 
this effect are not clear, although one factor may be caps im- 
posed on the number of VGM licenses issued in larger coun- 
ties. These caps are likely the result of limits to both machines 
per establishment and liquor licenses per county. 

As a final note, it is important to remember that these relation- 
ships do not always hold true. An example of this occurs with 
the previously mentioned border counties, which are small in 
population but have very high revenues per person and a high 
number of machines per person. Again, this is likely due to 
the effect of interstate travel and should be considered when 
comparing these counties to the remainder of the state. 

Conclusion 

The overall results of this analysis suggest several conclusions. 
First, population and per person measures (machines and rev- 
enues) play an important role in determining the size of the 
gaming industry within Montana counties. Second, counties 
with large populations are more likely to have higher revenues 
per person, while counties with small populations are likely to 
have a higher number of machines per person. Third, counties 
located near the state border are more likely to have both high- 
er revenues per person and number of machines per person. 

Sources 

Montana Department of Justice, Gaming Control Division. 
www.doj.mt.gov/dcpartmcnt/gamblingcontroldivision.asp 

Montana Department of Commerce, Census and Economic 
Information Center, www.ccic.commcrcc.mt.gov/ 
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R & A is Not Too Proud to Beg 

In last month's Economy at a Glance, we announced an online survey giving our readers the 
chance to voice their opinions about our publication. This month, we're begging you: Please 
take our survey 

As the wanted poster suggests, the rewards of taking part in our survey are great. Not only 
will your response help guide the future direction of Economy at a Glance by telling us 
which articles and columns you personally find useful, but it also gives you the chance to 
suggest economic articles you would like to see in future issues. We've received some great 
suggestions so far, but we'd like your ideas as well. 

Here at the Research & Analysis Bureau (R&A), we strive to be as responsive as possible to 
customer needs. But without your help, we can only guess what those needs are. Now is your 
chance to have a real influence on our publication. 

The survey takes only 2 to 3 minutes to complete, and if you've never visited our website, 
you'll get the chance to see the other great publications and services we offer. So log on at 
www.ourfactsyourfiiturc.org , and click the "Take Survey" link at the top right of the 
screen (you'll recognize the wanted poster) . Once you complete the survey, you will be able 
to view the results from all survey respondents. 

We'd like to thank everyone who has already taken the survey, as well as extend our advanced 
thanks to those who are about to. Your help is appreciated. 



MAIL OR E-MAIL? 

If you would like us to e-mail you a reminder and a link to this publication on our website each month, e-mail us at: mediacon- 

tacts4rad@mt.gov. Please include your mailing address as it appears on this publication and your e-mail address. 
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